When The Going Gets Tough ...

Leverage
Your
Reputation!
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Reputation formation

Advertising / promotion
Brochures / fliers
Website

Email / phone / in person
Every point of contact
Before / during / after

What
others
say

What |
experience

Clients / Associates
Referrers / Family

3rd party trusted sources
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Talk Talk

What are people
saying about you?

n1or?2words
Raw and uncensored!
Desired?
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Trust makers ... or breakers?

What are your critical
“Touch-points’ re:

People?
Processes”?
Partnerships?




Leverage your reputation

ldentify ‘low-cost / no-
cost’ reputation branding
activities to help:

v’ Strengthen relationships
v Build trust
v' Enhance your reputation
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Wise words

www.hannahsamuel.com
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